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Executive Summary

This study measures the economic impact of Alaska’s visitor industry for the period of May 2011 through

April 2012 in terms of employment, labor income, and total spending. Both direct and indirect (including

induced) impacts are estimated based on visitor industry-related spending. The report also shows estimated

revenues to state and municipal governments during the study period. The source for estimated visitor

volume and spending is the Alaska Visitor Statistics Program VI (AVSP). Additional sources for this study include

cruise lines, municipalities, the U.S. Bureau of Economic Analysis, and various departments of the State of

Alaska. This report includes comparisons to a previous study, which covered the October 2008 through

September 2009 period.

Employment

Alaska’s visitor industry accounted for an estimated
37,800 full- and part-time jobs during the 2011-12
study period, including all direct, indirect, and induced
impacts. Peak employment is estimated at 45,000. These
jobs resulted in total labor income of $1.24 billion.

Half (50 percent) of visitor industry-related employment
Alaska,

Interior,

occurred in  Southcentral 27 percent in

Southeast, 19 percent in 4 percent in

Southwest, and 1 percent in Far North. Although
Southeast and Southcentral draw a similar number of
visitors annually, Southcentral draws a much greater
proportion of overnight visitors, leading to greater
spending per person, and a higher degree of economic

impacts.
Spending

The visitor industry generated $3.72 billion in spending
during the 2011-12 study period, including all direct,
indirect, and induced
distributed

employment, with 53 percent attributable to South-

impacts. The spending is

throughout the state similarly to
central, 27 percent to Southeast, 16 percent to Interior,
3 percent to Southwest, and 1 percent to Far North.

Spending, labor income, and employment impacts are
derived from applying economic multipliers by region
and sector to visitor industry spending (visitor spending,
cruise line spending, cruise line payroll, crew member
spending, and spending on air and ferry tickets to
enter/exit the state).

Chart ES-1. Total Visitor Industry-Related
Employment in Alaska, 2011-12

Far North
Southwest 1%; 300

4%; 1,400

Interior Southeast
19% 27%
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Southcentral
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Chart ES-2. Total Visitor Industry-Related
Spending in Alaska, 2011-12
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Interior Southeast
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53%
$1,966m

TOTAL
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The Role of the Visitor Industry in the Economy

Visitor industry-related employment (37,800 jobs) represented 8 percent of statewide employment in 2011-
12, and 5 percent of statewide labor income. Employment is higher than labor income due to the seasonal
nature of many visitor industry jobs.

Although visitor industry-related employment and labor income are highest in Southcentral, the industry
plays the greatest role in Southeast, accounting for 21 percent of employment and 15 percent of labor
income. In Southcentral’s much larger economy, the visitor industry accounts for 7 percent of employment
and 4 percent of labor income. The visitor industry accounts for 11 percent of employment and 6 percent of
labor income in the Interior, for 5 and 3 percent in Southwest, and for 1 and less than 1 percent in the Far
North, respectively.
Chart ES-3. Visitor Industry-Related Employment and Payroll
as Percentage of Total, 2011-12
21%

15%

11% B Employment
7%

iS% “

Statewide Southeast Southcentral Interior Southwest Far North

@ Labor Income

Visitor Volume Chart ES-4. Alaska Visitor Volume
by Transportation Market and
An estimated 1,823,600 out-of-state visitors traveled to Regions Visited, 2011-12

Alaska between May 2011 and April 2012. Roughly half (48
percent) were cruise ship passengers; nearly as many (47
percent) traveled to and from Alaska by air; and 5 percent TOTAL|VISITORS:
were highway/ferry visitors. The vast majority (85 percent) 1.82 (MILEION

traveled during the May through September period.

) ) o Alr Cruise ship
Southcentral received the largest proportion of these visitors 859,200 883.000

at 1,088,800, followed closely by Southeast at 1,064,000,
Interior at 576,000, Southwest at 73,000, and Far North at
44,000.

The visitor volume of 1.82 million is 1 Highway/ferry

percent lower than volume measured for the 81,400
: , 1,088,000 1,064,000
previous study period (October 2008- L

September 2009). However, the composition
of the visitors changed, with cruise volume 576,000

decreasing by 14 percent and non-cruise

volume increasing a similar amount.
g 73,000 44,000
Southcentral Southeast Interior Southwest Far North
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Trends in Total Impacts

Total visitor industry-related employment of 37,800 jobs is 1,600 above the total measured in the 2008-09
study, a 4 percent increase. Labor income increased $100 million between the two study periods, a 9
percent increase. Total visitor-related spending also increased by 9 percent, adding $310 million. Though
both labor income and total spending are 9 percent above 2008-09 levels, after adjusting for inflation the
increase in real dollars matches the employment increase of approximately 4 percent. Dollar values in the
following chart are nominal values, i.e., not adjusted for inflation.

Chart ES-5. Visitor Industry Employment, Labor Income,
and Total Spending, 2008-09 and 2011-12

Total ndin
Employment Labor Income otal Spending
$3.72
36,200 37,800 $1.14 ;ﬁ;ﬁ: $3.41 billion
I I bi"ion l b"hon
2008-09 2011-12 2008-09 2011-12 2008-09 2011-12

The increase in visitor industry economic impacts between the two study periods occurred despite a 1
percent decrease in visitor volume. The increase is attributable to two major factors. The composition of
visitors changed, with cruise visitor volume dropping by 14 percent and air visitor volume increasing a similar
amount. Because air visitors spend more on a per-person basis than cruise visitors, overall spending increased.
In addition, the improved economy in 2011-12 translated to higher per-person spending levels.

Trends in Regional Impacts

On a regional basis, Southcentral added 1,300 visitor industry jobs, a 7 percent increase. The Interior added
800 jobs, a 13 percent increase. These regional increases are largely attributable to the growth in the air
visitor market. Visitor-related employment in Southeast actually declined, losing approximately 400 jobs
(about 4 percent). The loss reflects the region's dependence on cruise ship traffic. Visitor industry-related
employment in the Southwest declined by about 100 jobs while Far North employment related to the visitor
industry was flat between the 2008-09 and 2011-12 periods.

See chart, next page
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Chart ES-6. Visitor Industry-Related Employment by Region, 2008-09 and 2011-12
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Revenues to Municipal and State Governments

The visitor industry contributed an estimated $178.9 million to municipal and state governments during the
May 2011 to April 2012 period, including $71.1 million to municipalities and $107.8 million to the State of
Alaska.

Compared to the previous study period, revenues to municipalities increased slightly (from $69.8 million to
$71.1 million). An increased number of air visitors translated to higher lodging tax revenues. Sales tax
revenues were about flat, generally reflecting spending patterns in Southeast (Anchorage and Fairbanks do
not have a sales tax). A decrease in cruise traffic led to lower dockage/moorage revenues.

State revenues decreased from $136.6 million to $107.8 million. Most of the decrease is attributable to lower
corporate income tax payments in the tourism sector, but the decrease in cruise passenger traffic and lower
Commercial Passenger Vessel Tax on passengers also led to lower cruise line payments.

Table ES-1
Selected Revenues to Municipal and State Governments, 2011-12

Estimated Revenues

Municipal Revenues $71.1 million
Sales tax revenues $29.2 million
Lodging tax revenues $26.7 million
Dockage/moorage revenues $15.2 million

State of Alaska Revenues $107.8 million
Cruise line payments $42.2 million
Fish & Game licenses/tags $17.8 million
Alaska Marine Highway System revenues $18.4 million
Alaska Railroad Corporation revenues $20.2 million
Vehicle rental tax $5.7 million
Corporate income tax $3.5 million

Total Selected Revenues $178.9 million

Economic Impact of Alaska’s Visitor Industry, 2011-12 McDowell Group, Inc. *Page 4



Introduction and Methodology

Introduction

The Alaska Department of Commerce, Community, and Economic Development (DCCED) contracted with
McDowell Group to measure the regional and statewide economic impact of Alaska’s visitor industry for the
12-month period of May 2011 through April 2012, including direct, indirect and induced effects. In addition
to estimating visitor-related spending, employment, and payroll, the report shows visitor-related impacts on
state and municipal governments over the same period. This study represents an update to the previous
report on visitor industry impacts in 2008-09, completed for DCCED by McDowell Group in March 2010.

Methodology

Visitor Volume and Spending

Visitor volume and spending estimates were based on the Alaska Visitor Statistics Program VI (AVSP) reports for
summer 2011 and fall/winter 2011-12, conducted by McDowell Group for DCCED.

Visitor volume estimates were based on visitor/resident tallies of 92,620 travelers exiting Alaska at major exit
points between May 2011 and April 2012. The resulting ratios were applied, by month and by location, to
traffic data (highway border crossings and airport enplanements) to arrive at visitor volume estimates. Cruise
passengers were assumed to be 100 percent visitors.

Visitor spending estimates were based on results from 8,111 surveys of out-of-state visitors who were exiting
Alaska at major exit points between May 2011 and April 2012. The survey collected information on the total
amount spent in Alaska as well as the amount spent in each community visited, by spending category
(lodging, tours/activities/entertainment, gifts/souvenirs/clothing, food/beverage, transportation/rental cars/
fuel, packages, and other). Spending figures exclude cruise packages and transportation used to enter and
exit the state.

To arrive at total visitor spending estimates, several adjustments were made to the spending figures from the
survey. Tour commissions were extracted from passenger spending estimates because they accrue directly to
travel agents, tour operators, and cruise lines at the time of the sale. In addition, spending by non-cruise
visitors in the “overnight package” category was distributed among sectors and regions (as respondents are
not able to categorize their package spending for purposes of the survey).

Final spending estimates were derived from applying average spending by season, by category, and by

region to visitor volume estimates.

More detail on visitor volume and spending methodology is available in the AVSP reports at the following
link:

http://commerce.alaska.gov/ded/dev/toubus/research.htm

Economic Impact of Alaska’s Visitor Industry, 2011-12 McDowell Group, Inc. *Page 5



Additional Visitor Industry Spending

Additional visitor industry spending includes cruise line spending, crew member spending, and visitor
spending on air and ferry tickets to enter and exit Alaska.

CRUISE LINE SPENDING

Cruise line spending was based on 2011 purchasing data provided by four major cruise lines: Princess Cruises,
Holland America Line, Royal Caribbean International (which operates both Royal Caribbean Cruises and
Celebrity Cruises) and Carnival Cruise Lines. Together, these lines represent 80 percent of 2011 cruise
passenger traffic. Data was not available from Norwegian Cruise Line, Disney Cruise Line, or other (smaller)
lines. Spending by other lines in Alaska was estimated using Carnival’s spending data as a proxy, as the other
lines most closely resemble Carnival in terms of their Alaska operations. (That is, the other lines do not
operate land-based tours like Princess, Holland America, and Royal Caribbean.)

Data referring to nearly 2,000 vendors (excursions, products, and services) was reviewed and categorized by
economic sector and region. All payments from cruise lines to excursion providers were excluded from the
final spending estimates, as this spending is already accounted for in visitor spending data. For example,
payments to Mt. Roberts Tramway were excluded, because passengers reported that spending in the AVSP
survey; therefore it is included in the Passenger Spending category.

CREW MEMBER SPENDING

Crew member spending for 2011 was based on previous surveys of crew members conducted by McDowell
Group, modified to account for changes in crew member volume by port and inflation. Spending estimates
were corroborated by crew spending estimates provided by cruise lines.

SPENDING ON AIR AND FERRY TICKETS

Since spending on air and ferry tickets to enter and exit Alaska is excluded from AVSP visitor spending
estimates, these figures are estimated and added to total visitor industry spending figures. Spending on air
tickets was based on average Seattle-Alaska airfares, estimated volume by location, and an assumption that
roughly half of spending on air tickets to enter and exit Alaska actually stays in Alaska. Spending on ferry
tickets by out-of-state visitors to enter and exit the state between May 2011 and April 2012 was provided by
the Alaska Marine Highway System.

Economic Impact Analysis

McDowell Group maintains a visitor industry economic impact model for assessing the effects of visitor
industry-related spending in Alaska. Estimates of direct visitor industry employment and payroll are derived
from visitor industry spending estimates, and verified using employment and payroll data from the Alaska
Department of Labor and Workforce Development and U.S. Bureau of Economic Analysis. The model
incorporates modified IMPLAN multipliers to estimate indirect and induced impacts. IMPLAN is a predictive
input-output model of local and state economies, and is widely used to measure the economic impact of
industries and industrial/commercial development. Indirect effects include those jobs and income created as a
result of visitor industry businesses purchasing goods and services in support of their business operations.

Economic Impact of Alaska’s Visitor Industry, 2011-12 McDowell Group, Inc. * Page 6



Induced effects include jobs and income created as a result of employees of the visitor industry spending their
payroll dollars in support of their households. Together, indirect and induced impacts are often termed
“multiplier effects.”

Visitor Industry Tax Revenues

The report includes estimates of tax revenues to municipalities and state government from out-of-state
visitors, to the extent possible.

Regional sales tax revenue estimates were calculated based on visitor industry spending and visitor volume at
the community and regional level. To arrive at lodging tax revenues estimates, each community’s tax
revenues were assigned a different “percentage out-of-state visitors” rate, based on rates calculated for the
previous (2009) economic impact study, which were derived from a 2009 business survey and previous visitor
research. For both lodging and sales tax estimates, tax rates and total taxes collected by community (from
the Alaska Taxable report, 2011) were taken into account in the analysis. Total calendar year 2011 taxes were
assumed as a proxy for the study period of May 2011 through April 2012. Cruise ship dockage/moorage

revenues were collected from municipalities.

Cruise line payments to the State of Alaska were reported by the Department of Revenue. Fishing and
hunting licenses and tag revenues were reported by the Department of Fish and Game. Vehicle rental taxes
were reported by the Department of Revenue, adjusted to account for out-of-state visitors. The Department
of Revenue also reported corporate income taxes associated with the visitor industry. The Alaska Marine
Highway System provided revenues associated with out-of-state visitors. The Alaska Railroad Corporation
reported passenger-related revenues, and McDowell Group estimated the percentage attributable to out-of-

state visitors.
Comparisons to Previous Study

This study represents an update to the previous report on visitor industry impacts, completed for DCCED in
March 2010 and covering the period of October 2008 through September 2009. The current study refers to
the May 2011 through April 2012 period. Although the exact months differ between the two studies, each
set of findings covers a 12-month period. Trend data is provided for many results in this report.

While findings presented in the two studies are generally comparable, some caution is warranted in
interpreting trends reported in this 2011-12 report. Total spending and economic impact estimates presented
in the 2011-12 report are based on more timely data than was available for the 2008-09 study. The current
study draws on AVSP data collected during the 2011-12 study period. The 2008-09 study used AVSP
spending data collected in 2006-07, which was updated using a variety of methods, primarily a survey of
Alaska visitor industry businesses, in addition to indicators such as lodging tax revenues and inflation rates.
The 2008-09 study was further complicated by the fact that between 2006-07 and 2008-09 the country
experienced a major economic recession, significantly affecting Alaska visitor volume and spending. In
addition, cruise line spending data available for the 2008-09 study was for the 2007 cruise season and
required updating to 2009 via various methods. Cruise line spending for the 2011-12 study was for the 2011
cruise season. As such, while trend analysis is provided in this report, it is important to recognize that some of
the change may be due to utilization of better data sources in the current study.

Economic Impact of Alaska’s Visitor Industry, 2011-12 McDowell Group, Inc. * Page 7



Visitor Volume

Visitor Volume, 2011-12

An estimated 1.82 million out-of-state visitors came
to Alaska between May 2011 and April 2012.
Nearly half of these visitors (48 percent) were cruise
ship passengers; nearly as many (47 percent)
entered and exited the state via air; and 5 percent
entered or exited the state via highway or ferry.

The vast majority of Alaska’s annual visitor volume
(1,556,800, or 85 percent) is attributable to the
summer months of May through September, while
266,800 (or 15 pecent) traveled to Alaska in the
fall/winter period of October through April.

Visitor volume for 2011-12 was determined in the
Alaska Visitor Statistics Program VI (AVSP). Estimates
are derived from applying visitor/resident ratios to
traffic statistics (in the case of highway and air
travelers). Actual numbers of visitors are provided
for cruise and ferry passengers.

Visitor Volume by Region

Chart 1.
Alaska Visitor Volume, May 2011-April 2012
By Transportation Market

Total Visitors:
1.82 million

Cruise ship
883,000

Air 48%

859,200
47%

Highway/ferry
81,400
5%

Source: Alaska Visitor Statistics Program VI, Fall/Winter
2011-12, prepared by McDowell Group for DCCED.

The region that drew the highest number of visitors to Alaska during the study period was Southcentral at
1,088,000, followed closely by Southeast at 1,064,000. The Interior attracted about half that number at
576,000. The two regions of Southwest and Far North drew much lower numbers of visitors at 73,000 and

44,000, respectively.

Chart 2. Alaska Visitor Volume, May 2011-April 2012, By Region

1,088,000 1,064,000
576,000
73,000 44,000
, , N @0 e
Southcentral Southeast Interior Southwest Far North

Source: AVSP VI. Regional visitation from the Summer and Fall/Winter studies were added together.
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Visitor Volume Trends

Alaska visitor volume for 2011-12 (1,823,600) represents the first increase in annual visitation in four years
(up 3 percent over 2010-11). After steadily increasing between 2002-03 and 2007-08, the Alaska visitor
market plateaued, then declined in response to the nationwide economic recession and declining cruise
traffic. The 2011-12 visitor volume is still 7 percent below the peak volume (1,961,500) of 2007-08.

Chart 3. Annual Alaska Visitor Volume, 2002-03 to 2011-12

1,961,500 1,949,900
1,875,200 1,881,000 1838700 ;776500  1823,600

1,693,900
| | I I I I I l

2002-03 2003-04 2004-05 2005-06 2006-07 2007-08 2008-09 2009-10 2010-11 2011-12

Source: AVSP VI.
Note: Each 12-month period refers to May through April.

The previous economic impact report covered the period of October 2008 through September 2009, during
which time 1,844,200 visitors traveled to Alaska. (This number differs from the 2008-09 figure in Chart 3
because it covers the October through September period, rather than May through April.) The volume for the
current study period of 2011-12 (1,823,600) is only 1 percent lower than that of the previous study period of
2008-09 (1,844,200). However, the composition of the visitors was significantly different: cruise volume was
down by 14 percent, while non-cruise traffic was up a similar amount. Also, summer visitation was down by 3
percent (summer 2009 to 2011), while fall/winter visitation was up by 10 percent (fall/winter 2008-09 to
2011-12). These changes in visitor composition affected visitor spending between the two time periods,
particularly on a regional basis, and is addressed in subsequent chapters.

Chart 4. Alaska Visitor Volume, 2008-09 and 2011-12,
By Cruise/Non-Cruise and Season

1,844,200 1,823,600 1,844,200 1,823,600

22500 266,80

817,600
940,600

® Non-Cruise © Fall/Winter

® Cruise = Summer

1,026,600 883,000

2008-09 2011-12 2008-09 2011-12
Source: AVSP VI.
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Visitor Industry Spending

Visitor Spending

Out-of-state visitors to Alaska spent an estimated $1.7 billion in Alaska between May 2011 and April 2012.

This figure includes instate spending only, excluding the cost of transportation to and from the state, such as

air tickets, cruise or cruise/tour packages, and ferry tickets.

While cruise visitor spending on cruises and
cruise/tour packages is excluded from this figure,
cruise line spending in Alaska is accounted for in the
economic impact analysis, and is addressed further,
below. This spending includes payments to hotels,
motorcoach  companies, the Alaska Railroad
Corporation, and other components of land tours
that are included in the cruise package price.

For the purposes of this study, tour commissions were
extracted from passenger spending data because
they accrue directly to travel agents, tour operators,
and cruise lines at the time of the sale.

Visitor Spending by Region and Sector

In the 2011-12 AVSP survey, respondents were asked
to estimate their purchases in each community they
visited, by spending category. Chart 5 (above right)
shows how total, full-year visitor spending is
distributed throughout the state. Southcentral
accounts for the largest percentage at 45 percent,
followed by Southeast at 31 percent, Interior at 18
percent, Southwest at 5 percent, and Far North at 1
percent.

Visitor spending is widely distributed by sector (see
Chart 6, right). About one-fifth is attributable to each
of the following categories: lodging (20 percent),
tours/activities (19 percent), gifts/souvenirs (18
percent), and food/beverage (18 percent). The
“other” category (primarily lodge packages) accounts
for 14 percent of spending. Transportation is the
smallest category at 11 percent.

Chart 5. Total Visitor Spending in Alaska
2011-12, By Region

Far North
Southwest $24m

$88m

Southeast

Interior $52am

$300m

Southcentral
$756m

TOTAL:

Chart 6. Total Visitor Spending in Alaska
2011-12, By Sector

Lodging

Tours/
activities
$314m

souvenirs

Notes: Spending figures cover the period of May 2011
through April 2012. Spending on cruise packages,
transportation to enter/exit the state, and tour
commissions are excluded.
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Visitor Spending Trends

Visitor spending increased from $1.503 billion in 2008-09 to $1.692 billion in 2011-12. This represents a 13
percent increase, while the total number of visitors to Alaska was down by 1 percent between the two 12-
month study periods (October 2008-September 2009 and May 2011-April 2012).

The number of cruise passengers to Alaska dropped by 14 percent between the two periods, while air visitors
increased by roughly the same amount. Cruise passengers spend much less in Alaska on a per-person basis:
$632, compared to $1,455 among summer air visitors in summer 2011. (Spending on cruise packages is
excluded from the $632 figure.) Therefore an increase in air visitors relative to cruise visitors translates to
increased visitor spending. In addition, a certain amount of increase is attributable to the effects of inflation.

On a regional basis, the increase was primarily focused in Southcentral (from $640 million to $756 million)
and Interior (from $230 million to $300 million). The increase in air visitors between the two periods, as well
as an improving economy, likely led to increased spending in these two regions. In addition, the number of
cruise ship passengers calling directly at Anchorage increased from 300 in 2009 to 15,000 in 2011.

Southeast visitor spending was flat at $524 million between the two periods. The region was
disproportionately affected by the drop in cruise passenger volume, compared to Southcentral and Interior.
While there were fewer cruise passengers between 2009 and 2011, those that came spent more on a per-
person basis, allowing spending levels to be maintained.

Spending in the Far North is estimated to have increased from $21 million to $24 million between the two
study periods, while spending in the Southwest was the same between the two study periods at $88 million.

Chart 7. Visitor Spending in Alaska, By Region, 2008-09 and 2011-12
$756m

32008-09

$524m $524m @2011-12

2008-09 TOTAL: $1.503 BILLION
2011-12 TOTAL: $1.692 BILLION

$88m $88m
$21m $24m

Southeast Southcentral Interior Southwest Far North
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Additional Visitor Industry Spending

Cruise Line Spending and Payroll

Cruise lines and their subsidiaries spent an estimated $267 million on goods and services from Alaska
businesses as well as tax payments during the 2011-12 study period. This estimate is derived from detailed
2011 purchasing information provided by four major cruise lines: Princess Cruises, Holland America Line,
Royal Caribbean International (which operates both Royal Caribbean Cruises and Celebrity Cruises) and
Carnival Cruise Lines. Together, these lines represent 80 percent of 2011 cruise passenger traffic. Spending by
the other cruise lines was assumed to resemble those of Carnival on a per-passenger basis. While Princess
Cruises, Holland America Line, and Royal Caribbean International all operate land tours and therefore show
much higher spending on a per-passenger basis, Carnival and all other cruise lines operate cruises exclusively.

Cruise line spending data was adjusted to exclude payments to tour vendors, which are already accounted for
in the visitor spending. (Many cruise passengers purchase shore excursions from their cruise line, then the
cruise line pays the operator on behalf of the passenger.)

In addition to making purchases in Alaska, cruise lines directly employed approximately 1,900 workers in
Alaska on an annual average basis, and 4,000 during the peak month of July. Total payroll for these
employees is estimated at $18 million. These figures are based on employment and payroll data provided by
the three lines that operate land tours and/or have hotel properties in Alaska: Princess Cruises, Holland
America Line, and Royal Caribbean International. In addition, other cruise lines employ a small number of
Alaska-based employees on a seasonal basis.

Table 1. Cruise Line Purchases, Payroll,
and Employment in Alaska, 2011-12

Spending and
Employment

Cruise line purchases/payments $208 million
Cruise line payroll $59 million
Total cruise line spending $267 million
Cruise line employment (annual) 1,900
Cruise line employment (peak) 4,000

Cruise line purchases were estimated at $250 million for 2009. The large drop in spending is attributable to
two factors: a 14 percent decrease in passenger traffic, and a decrease in the tax rate levied by the State of
Alaska on large commercial passenger vessels, from $50 to $34.50 per passenger. Estimated payroll dropped
slightly, from $62 million to $59 million, between 2009 and 2011, while employment was about the same.

Crew Spending

Approximately 22,500 crew members visited Alaska in 2011, spending an estimated $15.7 million in the
state. Each crew member generally sails on 10 to 20 individual voyages, visiting multiple communities on
each voyage. Crew members make a wide variety of purchases while in port: they visit restaurants and bars;
they purchase communication-related items such as phone cards, Internet, and postage; and they visit retail
outlets such as Fred Meyers, Costco, and Wal-Mart. Estimated spending by crew members in 2011 was based

Economic Impact of Alaska’s Visitor Industry, 2011-12 McDowell Group, Inc. * Page 12



on previous surveys of crew members conducted by McDowell Group, modified to account for changes in
crew member volume by port and inflation. Spending estimates were consistent with figures provided by

cruise lines.

The total spending estimate of $15.7 million is down from the 2009 figure of $16.4 million due to fewer
cruise ships, and thus fewer crew members (from 25,000 to 22,500).

Visitor Spending on Air and Ferry Travel

AIR TRAVEL

Spending by visitors on plane tickets to enter and exit Alaska is estimated at $299 million for the May 2011
through April 2012 period. This figure refers not to total ticket purchases, but to the proportion of ticket
purchases assumed to impact Alaska.

The AVSP survey does not collect spending on airplane tickets to enter and exit the state. Because some of
that spending accrues to Alaska, a rough estimate is necessary to complete the picture of visitor spending in
the state. Visitor spending on air travel impacts the state’s economy in the form of landing fees, fuel
purchases, airline employee wages, and other purchases in support of airline operations.

To estimate visitor spending on air travel, the estimated number of air visitors was multiplied by average
Seattle-Alaska round-trip fares. One-half of the total ticket spending was assumed to stay in-state. Spending
was distributed by region based on exiting air traffic volume. This methodology is inexact: passengers fly to
and from various destinations with various pricing, and many passengers fly to or from points other than
Seattle. In the absence of more specific data, this provides a reasonable and conservative estimate of impacts
from visitor spending on airfare in and out of the state.

The total estimate of $299 million represents an increase from the 2008-09 estimate of $271 million. While
the number of total visitors to Alaska was roughly the same between the two periods, the number of air
visitors increased (while cruise visitors decreased), which translated to more spending on air tickets.

FERRY TRAVEL

Visitors to Alaska spent a total of $13 million on ferry tickets to enter and exit the state between May 2011
and April 2012, according to the Alaska Marine Highway System. Similar to airplane tickets, spending on ferry
tickets to enter and exit Alaska is not measured in the AVSP survey. For purposes of the economic impact
analysis, all ferry spending is attributed to Southeast because all ferries entering and exiting Alaska sail
between Southeast ports and Bellingham or Prince Rupert (though visitors sailing to Southcentral and
Southwest ports clearly have economic benefit to those regions).

The figure of $13 million differs from the $18 million shown in the final chapter of this report (showing State
of Alaska revenues) because it refers only to tickets to enter and exit the state; $18 million includes all
revenues from out-of-state visitors to the Alaska Marine Highway System.

The 2008-09 estimate of ferry spending was $11 million, lower than the 2011-12 estimate of $13 million.
Exact spending data was not available for the 2008-09 study; that estimate was based on AVSP survey data,
so may not be directly comparable to the 2011-12 figure.
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Table 2. Visitor Spending on Air and Ferry Travel to Enter/Exit Alaska, 2011-12

Air Travel Ferry Travel

Southcentral $224 million n/a
Southeast $30 million $13 million
Interior $44 million n/a
Total $299 million $13 million

Note: Rows do not add to total due to rounding.

Total Visitor Industry Spending

The table below shows full year (May 2011 through April 2012) visitor industry spending. Combined

spending by visitors, cruise lines, and crew members, along with spending on air and ferry tickets to

enter/exit Alaska, totaled $2.29 billion.

Table 3. Alaska Visitor Industry Spending by Category, 2011-12

Spending

Visitor spending $1,692 million
Cruise line spending/payroll $267 million
Crew member spending $16 million
Air tickets $299 million
Ferry tickets $13 million
Total spending $2.29 billion

Visitor Industry Spending by Region

The chart at right shows how visitor industry
spending is distributed by region. Nearly half of
2011-12 visitor industry spending (47 percent)
occurred in the Southcentral region. Southeast
accounted for 30 percent of all spending, Interior
for 18 percent, Southeast for 4 percent, and the
Far North for 1 percent.

Note that the total spending figures for Southwest
and Far North are the same as those reported for
visitor spending in Chart 5. This is due to the fact
that virtually no other visitor industry spending
(cruise line spending, crew spending, spending on
air/ferry tickets) is attributable to these more

remote areas.

Chart 8. Alaska Visitor Industry Spending
2011-12, By Region
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Visitor Industry Spending Trends

Visitor industry spending increased from $2.113 billion in 2008-09 to $2.286 billion in 2011-12, an 8 percent
increase. Visitor industry spending increased at a slightly lower rate than visitor spending (which grew by 13
percent) due to decreased cruise line spending, associated with fewer passengers and a lowered rate in the
statewide Commercial Passenger Vessel Tax.

The increase of 8 percent between 2008-09 and 2011-12 occurred for the same reasons discussed in the
previous section: an increase of air visitors (and simultaneous decrease in cruise visitors) translated into higher

per-visitor spending. The improved economy also contributed to higher per-visitor spending.

The increase was not evenly distributed across regions, with Southcentral (+13 percent) and Interior (+15
percent) accounting for the bulk of the growth. Spending in Southeast and Southwest was flat, while
spending in Far North increased slightly.

Chart 9. Alaska Visitor Industry Spending by Region, 2011-12
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Economic Impact Analysis

Spending in Alaska by visitors and by the businesses that serve those visitors creates jobs, income, and
secondary spending throughout the Alaska economy. Visitor spending creates jobs and payroll with tour
companies, hotels and lodges, retail establishments, transportation providers, and a range of other business.
Visitor industry businesses and their employees in turn re-spend a portion of that money with other Alaska
businesses (some is spent outside Alaska).

This chapter describes the regional and statewide employment and labor income effects of visitor industry-
related spending. The analysis includes direct employment and labor income, as well as indirect and induced
employment and labor income (the “multiplier effects”).

Employment, Labor Income, and Spending Impacts

The visitor industry’s direct economic impacts include the jobs and income created by:
* Non-resident visitor spending on all goods and services purchased while in Alaska.

* Half of visitor spending on air travel to Alaska (based on fares for travel from Seattle to Alaska
destinations) and all visitor spending on Alaska Marine Highway System tickets. None of the
expenditures made by cruise passengers on their cruise package is included, though some of that
money flows through the state in the form of cruise line purchases of goods and services.

* Spending in Alaska by cruise lines in support of their operations, including payroll for their shoreside
employees in Alaska and all taxes and fees paid to state and local governments.

* Spending by cruise ship crew while in Alaska.

Direct Employment and Labor Income
Chart 10. Direct Visitor Industry

As described in the previous chapter, direct
visitor industry spending totaled approximately
$2.3 billion in the 12-month study period. This
spending directly generated 28,300 full- and
part-time jobs in Alaska, and $860 million in
labor income, based on McDowell Group’s
economic impact modeling. Approximately half
(47 percent) of direct visitor industry
employment occurred in the Southcentral
region, over one-quarter (28 percent) in
Southeast, 20 percent in the Interior, 4 percent
in Southwest, and 1 percent in Far North (see
Chart 10).

Employment in Alaska, 2011-12
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Total Employment, Labor Income, and Spending

Direct employment and labor income estimates do not include multiplier effects, i.e., those jobs and income
created in Alaska as the visitor dollar is re-spent by visitor industry businesses and their employees. This
secondary spending is estimated to total approximately $1.4 billion during the 2011-12 study period. Adding
that secondary spending to the initial direct spending of $2.3 billion indicates total direct, indirect and
induced spending of approximately $3.7 billion (see Table 4).

Statewide employment and income effects of $1.4 billion in secondary spending are estimated at 9,500 jobs
and $383 million in labor income. Therefore, including all direct, indirect and induced effects, Alaska’s visitor
industry accounted for a total of 37,800 jobs during the 2011-12 study period, and over $1.24 billion in labor
income. This estimate is a tally of the total number of full- and part-time jobs linked to non-resident visitor
travel to Alaska. It includes annual average wage and salary employment, and total proprietors’ employment
(the total number of sole proprietorships or partnerships active at any time during the year).

The regional distribution of total visitor industry-related employment, labor income, and spending is
summarized in the following table and graphs.

Table 4. Total Visitor Industry Employment, Labor Income, and Spending in Alaska, 2011-12
(including direct, indirect, and induced effects)

Employment Labor Income Spending
Southcentral 18,900 $580 million $1,966 million
Southeast 10,200 370 million 1,003 million
Interior 7,000 240 million 605 million
Southwest 1,400 42 million 116 million
Far North 300 11 million 29 million
Total 37,800 $1.24 billion $3.72 billion

Chart 11. Direct, Indirect, and Total Visitor Industry Employment in Alaska, by Region
2011-12
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Note: The figures for Far North show 200 direct jobs and 100 indirect jobs.
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Chart 12. Direct, Indirect, and Total Visitor Industry Labor Income in Alaska, by Region
2011-12
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Note: The figures for Far North show $9 million in direct labor income and $2 million in indirect labor income.

Though non-resident travel to Alaska occurs year-round, the visitor industry is strongly seasonal, with the vast
majority of visitation occurring between May and September. Because of the seasonal nature of the industry,
estimates of annual average employment understate the total number of people directly employed in the
industry during the peak of the visitor season. For example, in the accommodations sector, wage and salary
employment averaged about 7,800 jobs in 2011. Peak employment that year, in July, totaled 11,000 jobs.
Alaska’s “scenic & sightseeing transportation” sector is even more seasonal, with annual average employment
of about 1,500 and peak employment of about 3,000, according to Alaska Department of Labor and
Workforce Development data. While this study measured 37,800 full- and part-time jobs related to Alaska’s
visitor industry, because of the seasonal nature of the industry, the total number of workers whose jobs are
directly or indirectly connected to the industry was likely around 45,000 in 2011-12.

Importance in Regional and Statewide Economies

Statewide, visitor industry-related employment of 37,800 accounted for 8 percent of all employment. Total
statewide visitor industry-related labor income of $1.24 billion represented 5 percent of all labor income in
Alaska. In 2011, the Alaska economy included 454,000 jobs and $27 billion in labor income, according to
U.S. Bureau of Economic Analysis data.

In terms of relative contribution to the regional economy, visitor industry employment is most important in
Southeast Alaska. Visitor industry-related employment of approximately 10,200 represented 21 percent of the
region’s 49,000 full- and part-time jobs. Total visitor industry-related labor income of $370 million was 15
percent of total Southeast region labor income of approximately $2.4 billion.!

Southcentral visitor-related employment of 18,900 represented approximately 7 percent of total employment
in the region (about 274,000 full- and part-time jobs) and 4 percent of total labor income (approximately
$16.8 billion).

! Based on U.S. Bureau of Economic Analysis employment and labor income data for the Southeast region in 2011.
2 0 H
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In the Interior region the visitor industry accounted for about 11 percent of employment (7,000 out of a
regional total of 65,000 jobs) and 6 percent of labor income ($240 million out of a regional total of $4.0
billion).

The visitor industry accounted for 5 percent of employment in Southwest, and 3 percent of payroll. The
percentages are lowest for the Far North at 1 and less than 1 percent, respectively.

Chart 13. Visitor Industry-Related Employment as Percent of Total, 2011-12
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Employment and Labor Income by Sector

Jobs created as a direct result of visitor spending are concentrated in five sectors of Alaska’s economy. In the
accommodations sector, visitor spending directly accounted for 4,800 jobs in 2011-12. Direct spending
accounted for 3,700 jobs in firms providing tours and other visitor activity services. Approximately 4,000
retail jobs were created by visitor spending. Visitor spending also directly generated 5,200 jobs in
restaurants/bars and 3,200 jobs with transportation providers. Another 2,700 jobs in a variety of other sectors
of the Alaska economy are a direct result of visitor spending.

Spending by cruise lines is also broadly distributed throughout the Alaska economy, creating jobs in the same
sectors as those affected by visitor spending, plus jobs in professional and business services, wholesale
businesses, and construction, among others, and in the government sector as a result of tax payments to

state and local governments.

Indirect and induced jobs linked with the visitor industry are the most broadly distributed throughout the
Alaska economy and includes all of the sectors that provide goods and services to Alaska businesses and
households — virtually the entire service and support sector.

Table 5. Visitor Industry Employment and Labor Income,
with Sector Detail, 2011-12

Employment ‘ Labor Income
Direct jobs from visitor spending 23,600 $702 million
Accommodations 4,800 $122 million
Tours & Activities 3,700 157 million
Retail 4,000 95 million
Food/Drink Services 5,200 115 million
Transportation 3,200 137 million
Other 2,700 76 million
All other direct jobs 4,700 $158 million
All indirect and induced jobs 9,500 $383 million
Total visitor industry-related 37,800 $1.24 billion

employment and labor income
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Trends in Total Impacts

The economic impact of the visitor industry in Alaska has increased since the date of McDowell Group’s
previous study, which examined the 2008-09 period. Statewide, visitor industry employment increased by
approximately 4 percent, an increase of about 1,600 jobs. Labor income and total spending both increased 9
percent (approximately $100 million and $310 million, respectively, in nominal dollars). After adjusting labor
income and spending totals to account for the effects of inflation, the real-dollar increase between the 2008-
09 and 2011-12 period is approximately 4 percent.

Chart 14. Visitor Industry Employment, Labor Income,
and Total Spending, 2008-09 and 2011-12

Employment Labor Income Total Spending
37,800 $1.24 $3.72
36,200 $1.14 billion $3.41 billion
I I billion l billion
2008-09 2011-12 2008-09 2011-12 2008-09 2011-12

Growth in Alaska’s visitor industry was not uniform throughout Alaska. Visitor-related employment in
Southeast actually declined slightly (by about 4 percent), losing approximately 400 jobs. Southeast Alaska is
particularly dependent on cruise traffic, which in 2011 remained well below summer of 2009. Among other
regions, Southcentral added 1,300 visitor industry jobs, a 7 percent increase. Interior gained 800 jobs, a 13
percent increase. Visitor industry-related employment in the Southwest declined by about 100 jobs while the

best available data suggests that Far North employment related to the visitor industry was flat between the
2008-09 and 2011-12 periods.

Chart 15. Visitor Industry Employment, By Region, 2008-09 and 2011-12
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Table 6. Total Visitor Industry Labor Income, and Spending, By Region, 2008-09 and 2011-12
(including direct, indirect, and induced effects)

2008-09 2008-09 2011-12 2011-12

Labor Income Spending Labor Income Spending
Southcentral $514 million $1,751 million $580 million $1,966 million
Interior 205 million 519 million 240 million 605 million
Southeast 373 million 1,004 million 370 million 1,003 million
Southwest 41 million 115 million 42 million 116 million
Far North 10 million 25 million 11 million 29 million
Total $1.14 billion $3.41 billion $1.24 billion $3.72 billion
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Revenues to Municipal and State Governments

The visitor industry generates significant revenues for state and local governments in Alaska. User fees, sales
taxes, lodging taxes, property taxes, income taxes and other payments all flow to state and local
governments in Alaska directly or indirectly from the visitor industry. This chapter details, to the extent
possible, state and local government revenues that can be attributed to out-of-state visitors.

Summary

Visitor-related tax revenues to municipalities in 2011-12 totaled $71.1 million in sales and lodging tax
revenues and cruise line payments. Sales tax revenues are estimated at $29.2 million, and lodging tax
revenues are estimated at $26.7 million. In addition, cruise lines paid $15.2 million in dockage, moorage, and
municipal passenger fees in 2011.

Visitor-related revenues to state government during the 2011-12 study period included $107.8 million in
cruise line fees, fishing/hunting licenses, vehicle rental taxes, corporate income taxes, and revenues to the
Alaska Marine Highway System and the Alaska Railroad Corporation. Cruise lines alone paid $42 million in
commercial passenger vessel fees, gambling taxes, Ocean Ranger Program fees, and Environmental
Compliance Program fees. Additional revenues to the State of Alaska from the visitor industry not included in
this total are airport fees, State Parks user fees, and State Museum revenues, among others.

Table 7. Selected Revenues to Municipal and State Governments
2008-09 and 2011-12

2008-09 2011-12

Municipal Revenues $69.8 million $71.1 million
Sales tax revenues $28.9 million $29.2 million
Lodging tax revenues $23.5 million $26.7 million
Dockage/moorage revenues $17.4 million $15.2 million

State of Alaska Revenues $136.6 million $107.8 million
Commercial Passenger Vessel Tax $46.4 million $32.0 million
Passenger Gambling Tax $6.3 million $5.8 million
Ocean Ranger Program $4.0 million $3.6 million
E:\:}:;nner:;ilt:fscssggpﬁ:-a\r/fcz:ses?;lrogram $1.0 million $0.8 million
Fish & Game licenses/tags $17.1 million $17.8 million
Alaska Marine Highway System revenues $15.4 million' $18.4 million
Alaska Railroad Corporation revenues $19.4 million $20.2 million
Vehicle rental tax $5.6 million $5.7 million
Corporate income tax $21.4 million $3.5 million

Total Selected Revenues $206.4 million? $178.9 million

' Alaska Marine Highway System revised their previous estimate of 2009 out-of-state passenger revenues
from $17.6 million to $15.4 million.

2 The figure of $206.4 million is different from the total in the 2009 report due to revised figures from
the Alaska Marine Highway System.
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Trends

Municipal revenues increased slightly from $69.8 million in 2008-09 to $71.1 million in 2011-12. Sales tax
revenues were about flat. Lodging tax revenues increased from $23.5 to $27.0 million, reflecting the higher
number of air passengers between the two time periods. Some of the increase may also be attributable to
higher room rates. Dockage/moorage revenues were down from $17.4 million to $15.2 million, attributable
to the decrease in cruise ship traffic.

Revenues to the State of Alaska decreased significantly between the two study periods, from $136.6 million to
$107.8 million. The decrease is largely due to lower corporate income taxes and lower cruise line payments
(resulting from fewer passengers as well as a decrease in the statewide Commercial Passenger Vessel Tax).

Further details on these revenues are provided below.

Municipal Tax Revenues

The visitor industry contributes to municipalities in a variety of ways, primarily in the form of sales tax
revenues, lodging tax revenues, and cruise line payments for dockage and moorage. (Although property
taxes are also paid by visitor industry businesses, it is not possible within the scope of this study to estimate
those taxes.)

Sales Tax Revenues

Total sales tax revenues associated with visitor industry spending are estimated at $29.2 million for the May
2011 to April 2012 study period. Visitor-related sales tax revenues are particularly important in communities
such as Juneau, Ketchikan, and Skagway, where visitor spending provides a significant portion of total
(resident and non-resident) spending in each community.

Visitor-related sales tax revenues were higher in 2011-12 ($29.2 million) compared with 2008-09 ($28.9
million). Revenues in Southeast were about flat — although cruise visitor traffic dropped by 14 percent
between the two time periods, the improved economy in 2011 led to higher per-passenger spending.
Revenues in Southcentral stayed the same at $9.8 million. This is not necessarily reflective of visitor spending
in Southcentral, as the most popular destination in the region (Anchorage) charges no sales tax. Revenues in
all other regions combined increased slightly (from $0.8 million to $0.9 million). A number of visitor
destinations outside of Southcentral and Southeast (such as Fairbanks and Denali) do not charge sales taxes.

Regional sales tax totals were calculated based on visitor industry spending and visitor volume at the
community and regional level. Tax rates and total taxes collected by community were taken into account in
the analysis (total calendar year 2011 taxes were assumed as a proxy for the study period of May 2011
through April 2012).

See table, next page
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Table 8. Sales Tax Revenues from Out-of-State Visitors
By Region, 2008-09 and 2011-12

Region 2008-09 2011-12

Southeast $18.3 million $18.5 million
Southcentral $9.8 million $9.8 million
Other regions combined $0.8 million $0.9 million
Total $28.9 million $29.2 million

Sources: McDowell Group estimates based on sales tax rates and revenues from
Alaska Taxable 2009 and 2011 (DCCED); and AVSP visitor survey and volume data.

Lodging Tax Revenues

Out-of-state visitors paid an estimated $26.7 million in lodging tax revenues over the 12-month study period.
Southcentral received two-thirds of the revenues ($18.4 million); Anchorage has the highest lodging tax rate
in the state (12 percent) and is the most-visited community in the state in terms of overnight stays. The
Interior received $6.0 million in lodging tax revenues, largely attributable to Fairbanks and Denali. Southeast
received $2.0 million; Southwest received $0.5 million; and Far North received $0.1 million. Readers are
reminded that these tax figures represent only a portion of total lodging taxes collected; Alaska residents
account for significant lodging tax revenues as well.

Estimated lodging tax revenues related to the visitor industry increased between the two study periods, from
$23.5 million for 2008-09 to $26.7 million for 2011-12. While roughly the same number of out-of-state
visitors came to Alaska during the period, cruise passengers (the majority of whom overnight onboard only)
fell by 14 percent. Over the same period, air visitors increased by roughly the same amount, leading to

increased lodging tax revenues for many locations.

Over 30 different communities with lodging taxes were considered in this analysis. Total calendar year 2011
taxes were assumed as a proxy for the study period of May 2011 through April 2012. Each community’s tax
revenues were assigned a different percentage to represent the proportion attributable to out-of-state visitors,
based on rates calculated for the previous (2009) economic impact study, which were derived from a 2009

business survey and previous visitor research.

Table 9. Lodging Tax Revenues from Out-of-State Visitors
By Region, 2008-09 and 2011-12

Region 2008-09 2011-12

Southcentral $15.6 million $18.4 million
Interior $5.6 million $5.8 million
Southeast $1.7 million $1.9 million
Southwest $0.5 million $0.5 million
Far North $0.1 million $0.1 million
Total $23.5 million $26.7 million

Sources: McDowell Group estimates based on lodging tax rates and revenues from
Alaska Taxable 2009 and 2011 (DCCED); and AVSP visitor survey and volume data.
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Cruise Ship Revenues

Some municipal governments in Alaska’s cruise port communities receive revenues from cruise lines in the
form of moorage and docking fees, primarily Juneau, Ketchikan, Sitka, and Haines. (The docks in Skagway,
Whittier, and Icy Strait Point are privately owned. Seward’s dock is owned by the Alaska Railroad
Corporation.) Juneau has both private and public docks. Sitka has a deep-water dock, but it is privately
owned. A majority of large cruise ships lighter in Sitka, for which the city charges fees.

Each community has its own system of charging cruise lines for using port facilities. Dock charges are
generally assessed on a per foot/per day basis. Additional charges may include tonnage fees, passenger fees,
lightering fees, and water supply fees, depending on the community.

Total revenues for 2011 were $15.2 million, most of it collected in Southeast. This figure is down slightly from

2009, when municipalities collected $17.4 million. The lower figure reflects fewer cruise passengers in 2011.

Table 10. Cruise Ship Dockage/Moorage
Revenues to Municipalities, Summer 2011

Port Revenues

Juneau $7,507,000
Ketchikan $7,561,000
Sitka $65,000
Haines $42,000
All other ports $50,000
Total $15,225,000

Sources: City and Borough of Juneau; City of Ketchikan; City
and Borough of Sitka; City and Borough of Haines.

Note: Docks in Skagway, Whittier, and Icy Strait Point are
privately owned. Seward’s dock is owned by Alaska Railroad
Corporation.

State of Alaska Revenues

Direct Payments from Cruise Lines

The State of Alaska receives several forms of direct payments from cruise lines: the Commercial Passenger
Vessel Tax (Departments of Revenue and Environmental Conservation), the gambling tax (Department of
Revenue), the Commercial Passenger Vessel Environmental Compliance Program (Department of
Environmental Conservation) and state corporate income tax (Department of Revenue).

COMMERCIAL PASSENGER VESSEL TAX

At the end of December 2006, a Commercial Passenger Vessel Tax (CPV) was established for passengers on
large vessels that operate in Alaska waters. As of FY 2011, the tax was $34.50 per passenger per voyage
(down from the original amount of $50 per passenger). According to the Alaska Department of Revenue, the
department received $32.0 million in FY 2011 from this tax, down from $46.4 million in 2009. The decrease
is attributable to the lower tax rate and fewer passengers.
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The Department of Revenue deposits all the money into the Commercial Passenger Vessel Tax Account in the
General Fund. For each voyage of a commercial passenger vessel providing overnight accommodations, the
Commissioner of the Department of Revenue must identify the first seven ports of call and the number of
passengers on board the vessel at each port of call. Subject to appropriation by the legislature, the
commissioner distributes $5 per passenger of the tax revenue to each port of call.

CPV revenue for the Department of Environmental Conservation is estimated to be $3.6 million for FY 2011,
down from $4.0 million in 2009. This revenue is used to operate the Ocean Ranger program, which requires
U.S. Coast Guard licensed marine engineers on board vessels to act as independent observers monitoring
State environmental and marine discharge requirements, and to ensure that passengers and crew are

protected from improper sanitation, health, and safety practices.

The large passenger vessel gambling tax was also introduced in December 2006. This tax applies to the use
of playing cards, dice, roulette wheels, and coin-operated instruments or machines designed for gaming or
gambling activities aboard cruise ships operating in Alaska waters. The tax is 33 percent of the adjusted gross
income from these gambling activities.> Gambling taxes are payable to the Department of Revenue and
deposited into the CVP Tax Account. The Department of Revenue reports gambling tax revenues of $5.8
million in FY 2011, down from $6.3 million in 2009.

COMMERCIAL PASSENGER VESSEL ENVIRONMENTAL COMPLIANCE PROGRAM

The Commercial Passenger Vessel Environmental Compliance (CPVEC) Program was established in July of
2001. This program requires all large passenger vessels to register and comply with quality control
regulations. The program is operated with fees collected from large and small passenger vessels ($1 per
berth). In 2011, $843,000 was collected for the Commercial Passenger Vessel Environmental Compliance

Program.

Corporate Income Tax

Alaska’s corporate income tax rates are graduated from 1 percent to 9.4 percent in increments of $10,000 of
taxable income. The 9.4 percent maximum rate applies to taxable income of $90,000 and over. Multistate
corporations apportion income using the standard apportionment formula of property, payroll, and sales.

Tax payments by individual corporations are confidential; however, the Department of Revenue reports total
corporate income taxes in the “tourism” category, including payments by cruise lines and other visitor
industry businesses, of $3.5 million in FY 2011. This figure represents a significant decrease from the FY 2009
amount of $21.4 million. Because the study team does not have access to tax returns for individual visitor
industry businesses, it is not possible to identify specific causes for the large decrease. However, it should be
noted that corporate taxation is based on a company’s nationwide revenue (not just Alaska earnings).

Vehicle Rental Tax

Alaska levies a 10 percent passenger vehicle tax as well as a 3 percent recreational vehicle tax. In FY 2011, the
Department of Revenue collected a total of $8.3 million in vehicle tax revenues. Survey results indicate that
approximately 70 percent of rental vehicle revenues are attributable to out-of-state visitors. Visitor-related tax

2 "Adjusted gross income" refers to gross income, minus prizes awarded and federal and municipal taxes paid on the gaming income.
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revenues from vehicle rental are therefore estimated at $5.7 million. This figure is up slightly from $5.6

million estimated for 2009.

Fishing License and Tag Revenues

Non-residents are required to purchase fishing, hunting, and trapping licenses as well as various species-
specific tags. According to Alaska Department of Fish and Game (ADF&G) data, non-residents spent $17.8
million on licenses and tags in calendar year 2011. This figure is up slightly from 2009, when non-residents
spent $17.1 million. For the purposes of this report, these figures are assumed to represent the study periods
of May 2011 through April 2012, and October 2008 through September 2009.

Revenues to Alaska Marine Highway System and Alaska Railroad Corporation

While not in the category of fees or taxes, out-of-state visitors account for significant revenues to two
transportation providers operated by the State of Alaska: the Alaska Marine Highway System (AMHS) and the
Alaska Railroad Corporation.

AMHS reports that in calendar year 2011, out-of-state residents accounted for $20.2 million in revenues to
AMHS. For purposes of this report, this figure is assumed to represent the study period of May 2011 through
April 2012. (This figure is higher than the $13 million reported in the Visitor Spending section because it is
total spending, rather than spending only on passage to and from Alaska.) The reported total of $18.4 million
represents an increase from the 2009 total of $15.5 million. (The $15.4 million figure for 2009 is revised from
the original estimate of $17.6 million, provided in the previous economic impact report.)

The Alaska Railroad Corporation reports total passenger-related revenues of $22.4 million in 2011. McDowell
Group estimates that 90 percent of this revenue is related to out-of-state residents, resulting in an estimate of

$20.2 million in visitor-associated revenue.
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